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Our goal is to inform you on
what is possible in Google
Anlaytics. We will quickly go
over basics, and then dive in to
slightly more advanced topics.
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Topics Covered

* Overview of Google Analytics
* Basic reports
* Advanced reports and features
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Setup and
Terms
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Setup Google Analytics
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[ ) & ’ €« C @ www.google.com/analytics/ & %7\ o o,
www.google.com/analytics Conge {
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Enterprise-class web analytics.

Delivered on Google's world-class platform. Learn more

* Enter the tracking code to
your site v

My Dashboard

* Ignore all traffic from
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=script type="textfjavascript™ I

var_gaq=_gaqg||[;

_gaq.push([_trackPageview?);

Google Analytics Premium

(functmnﬂ { ind Get first class senvice and support from Google
experts

var ga = document.createElement(’script’); gatype = textfavascript’; ga.async =true; Leam more

ga.src = (hitps:’ == document.location.protocel ? "hitps:issl : hitpdfwww’) + .google-analytics.comiga.js’,

var s = document. getElementsByTagiame('script’}[0]; 5.parentMode.insertBefore(ga, s); .
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Basic Terms
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Visits

Unique Visitors
Pageviews

Pages / Visit

Avg. Visit Duration

Bounce Rate
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loaded across all visits.

Pageviews: 11,470

Pages / Visit: 3.31

Avg. Visit Duration:
00:02:29

Bounce Rate: 49.81%

% New Visits: 52.47%

Pageviews - Number of web pages
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m 52.53% New Visitor
1,318 Visits

m 47.47% Returning Visitor
1,643 Visits
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STANDARD REPORTS Jan 1, 2011 - Dec 31, 2011: @ \Vfisits
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"y Trafic Sources Apmastes Unique Visitors: 11.08%
1 17,500 vs 15,754
ﬁ Content
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Interval Level - This sets the graphs
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Shortcuts BETA Overview
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Qverview

* Demographics

-

* Technology

» Mobile 17,500 people visited this site

» Custom
T Visits: 8.18%

21,929 vs 20,271

"7 Unique Visitors: 11.08%

17,500 vs 15,754

7\ Pageviews: 9.14%,

63,851 vs 53,594

\ Pages / Visit: 0.89%

292 ws 289

777 Avag. Visit Duration: -1.94%

Visitors Flow

-’.'. Traffic Sources

ﬁ Content

F Conversions m 78.88% Mew Visitor

17,298 Visits
Hel =]
Zp m 21.12% Returning Visitor

The Visitors Overview Report 4,631 Visits

Comparing Metrics
Using the Interactive Table

Commaon Report Controls

Video: Add Advanced Segments

00:01:53 vs 00:01:55

Bounce Rate: 5.21%

46.62% vs 44 31%

% New Visits: 3.08%

78.84% vs 76.48%
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"Ly Traffic Sources 7T Unique Visitors: 11.08%

17,500 vs 15,754
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Cgmparing Metrics 00:01:53 ws 00:01:55
Using the Interactive Table '-—-—-—\: Bounce Rate: 5.21%
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-’.'. Traffic Sources

ﬁ Content
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Comparing Metrics
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Commaon Report Controls
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Overview
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Hourly | Day Week Month

-

Jan 1, 2011 - Dec 31, 2011: @ Visits

: New Annotations - Click this to create
a new annotation.

E April 2012 July 2012 Uctuh?f'2012

Show: All | Stamed

Jan 2, 2012 Examgple annctations

Jan 12, 2012 | Example annotations

Apr 17, 2012 | Example annotations

Apr 17, 2012 | Example annotations

Oct 4, 2012 Example annotations

17,500 people visited this site

T Visits: 8.18%
21,829 vs 20,271

"1 Unique Visitors: 11.08%

17,500 vs 15,754

7\ Pageviews: 9.14%,

£3,851 vs 58,504 o o
m 78.88% New Visitor

Pages / Visit: 0.89% 17,298 Visits

+ Create new annotation
edit | michasl@plaudit.com
edit | michasl@plaudit.com
edit | michael@plaudit.com
edit | michael@plaudit.com

edit | michael@plaudit.com
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www

Location

),’i a4 Location - Google Analyti % \ \

P

hitpzfhwnarw. PlauditDe sign.com - hitpzihwawnwe. plauditde sign......
www.PlauditDesign.com [DEFAULT]

-
! Intelligence Events Site Usage Goal Set 1

Visits -

STANDARD REPORTS

0 Real-Time

* Audience
Cwverview
v Demographics
Language
Location
+ Behavior
* Technology
* Mobile
» Custom
Visitors Flow

"... Traffic Sources
ﬁ Content

F Conversions

Primary Dimensien: City Metro

Secondary dimension -

City

73.62% 38.81%

% of Total: 56.70% (1.277) Site Awg: 2,86 (13.12%) Site Avg: 00:02:34 (38.80%) Site Avg: 80.11% (-8.10%) Site Avg: 49.88% (-22.19%)

1. Minneapolis 3 334 00:02:08 68.37% 42.17%

2. Saint Paul 17 274 00:01:26 76.92% 39.32%
3. Bumsville 32 4.25 00:01:26 81.25% 18.758%

- Reporting

Map Overlay Explorer

Goal Set 2 Ecommerce

B [k

Other =

Visits

Customization

J Pages /Visit

724 3.40

€& - C @ nttps//www.google.com/analytics/web,/?hl=en&pli=1#report/visitors-geo/a103989w121207p72749/%3Fgeo-table.plotKeys%3D%58%5D%26_r.drilldown%3Danalytics.count 5| .
w

Avg. Visit Duration

00:03:33

%2 New Visits  ©

Q,  advanced -E i

Bounce Rate *




Mobile Overview

‘_,"'. =4 Overview - Google Analyt ¥ \ \

PR

& - C B8 nttps//www.google.com/analytics/web/?hl=en&pli=1#report/visitors-mobile-overview/al103989w121207p72749/%3Fexplorer-table-tableMode selected %3 Dpie/

w8 =

www

Google Analytics

ﬁ hitp-fhananar PlauditDesignocom - hitp:ihanann_plauditdesign..._

www.PlauditDesign.com [DEFAULT] = Reporting

Customization

michael@plauditcom  Settings My Account  Sign out

m

‘ Find reports & more Overview May 19, 2013 -Jun1 8, 2013 ~
Advanced Segments Customize Email Export~ Addto Dashboard  Shortcut
MY STUFF
IE ()ashboards € 2 ofvisits: 100.00%
Shortcuts Explorer
Site Usage Goal Set1  Goal Set2 Ecommerce
! Intelligence Events
. . | d' ®
Visits * |VS. Select a metric Day Week Month LY
STANDARD REPORTS .
® Visits
w Real-Time 100
., .
M Audience
Overview =0
+ Demographics
» Behavior May 22 May 28 Juns Jun 12
} Technology
- Mobile Primary Dimensien: Mobile {Including Tablet)
Overview Secondary dimension ~ | Sort Type: | Defautt ~ a ] M
G (w0177 ||
Devices - - —
Mobile (Including Tablet) vists  [=] Visits Contribution to total: | Visits [~
F Custom
o 1,277 1,277
Visitors Flow
% of Total: 100.00% (1.277) % of Total: 100.00% (1.277)
"2 Traffic Sources 1 WMo 1,105 86.53%
il Content 2 M Yes 172 13.47%

F Conversions




All Traffic

==

24 Al Traffic - Google Analyt X \ \

« - https://www.google.com/analytics/web/?hl=en&pli=1#report/trafficsources-all-traffic/al03989w121207p72749/%3F_u.date00%3D20130401%26_u.date01%3D20130430/ 'fg‘ CI

Google Analytlcs michael@plaudit.com Settings My Account  Sign out -

hittpcihansnn PlauditDesi - hitpciharnnw plauditdesign.... - . -
A ® www.Piavdibesign.com [DEFAULT] *"" - | Reporting D
‘ Find reports & more All Traffic Apr 1, 2013 - Apr 30, 2013 ~
Advanced Segments Customize Email Export ~ Addto Dashboard Shortcut
MY STUFF

B Dashboards € 2 ofvisits: 100.00%

. Expl
Shortcuts ety

Site Usage Goal Set1 Goal Set2 Ecommerce
' Intelligence Events

Visits * | V5. Selecta metric Day Week Month o4 o%

STANDARD REPORTS .
® Visits

0 Real-Time 100

* Audience

m

| Teo
"+ Traffic Sources
Crverview
~ Cources Aprd Apr 15' Apr22 Apr28
All Traffic
Primary Dimensien: Source / Medium  Scurce  Medium  Other =
Direct
Referrals Secondary dimension v | Sort Type: | Defaut ~ | Q, | advanced | iz} l @ | = | + | = | i |
» Search Source / Medium Visits ¥ Pages/Visit Avg. Visit Duration ~ % New Visits Bounce Rate
Campaigns
1,256 2.84 00:01:57 75.64% 49.60%
* Search Engine Optimization % of Total: 100.00% (1,256) Site Avg: 2.54 (0.00%) Site Avg: 00:04:57 (0.00%) Site Avg: 75.40% (0.32%) Site Avg: 49.60% (0.00%)
¥ Social 1. google / organic 494 2.91 00:02:27 68.02% 45.95%
Cost Analysis BETA L
I R 2. (direct) / (none) 264 259 00:02:08 82.20% 60 23%
+ Advertising
3. google f cpc 148 346 00:01:27 75.68% 39.86%
| |
Il Content
4. adCenter / cpc 56 2.9 00:01:42 89.29% 55.36%
B Conversions 5. TCBMag / email-briefcase 32 3.69 00:00:45 84.38% 78.12%
6. twincitiestechpulse.com / referral 14 3.00 00:00:49 78.57% 35.71%
ww 7. yahoo / organic 11 2.82 00:01-34 63.64% 45.45% -




Search > Organic

,f". 24 Organic Search Traffic - C x \ )

Py

€« = C | 3 nttps//www.google.com/analytics/web/?hl=en&pli=1#report/trafficsources-organic/al03989w121207p72749/%3F _u.date00%3020100401%26_u.date01%3D20100430/

w 8 E

Google Analytics

ﬁ hitp:ihnmnnar PlauditDesign.com - hitpciananae plauditdesign. ...

www.PlauditDesign.com [DEFAULT] - Reporting

Organic Search Traffic

‘ Find reports & more

Customization

michael@plauditcom Settings My Account  Sign out

Admin

Apr1,2010-Apr 30, 2010 ~

Advanced Segments Customize Email Export ~ Addto Dashboard Shortcut
MY STUFF
E Dashboards & % ofvisits: 37 08%
Shortcuts Explorer
Site Usage Goal Set 1 Goal Set 2 Ecommerce
! Intelligence Events
Vists v VS, Selecta metric Day Week Month | &4 %
STANDARD REPORTS .
® Visits
0 Real-Time ] E
., .
m Audience
| 2
-’.’ Traffic Sources
Overview
- Sgurces Aprd Apr 15 Aprzz Aprzg
All Traffic
Primary Dimension: Keyword Socurce Landing Page  Other =
Direct
Referrals Secondary dimension | Sort Type: | Defaut = | Q,  advanced | H | U] | = | T | = |§TTT|
~ Search Keyword Visits 7 W Pages /Visit Avg. Visit Duration * % New Visits  ~ Bounce Rate
Overview
590 2.87 00:02:00 78.31% 46.78%
Organic % of Total: 37.08% (1,591) Site Avg: 293 (-2.09%) Site Avg: 00:01:47 (11.70%) Site Avg: 82.53% (-5.12%) Site Avg: 46.57% (0.44%)
Paid
1. plaudit design 87 3.60 00:02:10 65.97% 32.18%
Campaigns L
2. plaudit 43 284 00:01:37 34.88% 53.49%
» Search Engine Optimization
— 3.  minneapolis web design 23 4.04 00:07:14 65.22% 30.43%
ocial
Cost Analysis BETA 4. minneapalisfst. paul graphic design 13 1.08 00:02:13 T.69% 92.31%
+ Advertising 5. website design minneapaolis 10 240 00:02:07 80.00% 20.00%
il Content 6. website maintenance plan 10 1.40 00:00:12 80.00% 90.00%
wWw
B conversions 7. web design minneapolis 9 3.89 00:05:24 100.00% MNNM% -




Site Content > All Pages

,f'; o4 Pages - Google Analytics % \

« - https://www.google.com/analytics/web/?hl=en&pli=1#report/content-pages/al03989w121207p72749/%3F_u.date00%3D20100401%26_u.date01%3D20100430/

hittpcfhananar PlauditDesign.com - hitpoihananae plavditdesion. ..

Monday, April 12, 2010
m Pageviews: 188

a8 www._PlauditDesign.com [DEFAULT] - Reporting Customization
Pageviews ¥ V5. Select a metric Day. Week Month ﬁ u..
STANDARD REPORTS |
) RealTime ® Pageviews
400

L] .
@ Audience

S

Traffic Sources

E Content

Owverview Apré Apr15 Apr22 Apr29
¥ Site Content
All Pages Primary Dimension: Page Page Title  Other =
Content Drilldown Secondary dimension v | SortType: | Defaut = Q | advanced |E| @ |Z [ % ||
Landi”g F'ages Unique Pageviews  Avg. Time on Page Bounce Rate
. Page Pageviews = - Entrances - % Exit 7 Page Value
Exit Pages ' ' L
* Site Speed 4,660 3,672 00:00:56 1,591 46.57% 34.14% $0.00
T % of Total: 100.00% % of Total: 100.00% Site Avg: 00:00:56 % of Total: 100.00% Site Avg: 46.57% Site Avg: 34.14% % of Total: 0.00%
Site Search [4,660) (3.672) 0.00%) [1.584) 0. 00%) [0.00%) ($0.00)
»
S 1. findexhtml ] 1,268 1.003 00-01:01 974 38.91% 43.53% 50.00
¥ AdSense foortfolio/mi i bsite-desi @
. o /portiolio/minneapolis-website-desi 710 495 00-00:46 38 47.37% 22 82% 50.00
Experiments gn.html
In-Page Analytics 3. /abouthtml ] 362 271 00:00:22 7 42.86% 14.92% 50.00
F Conversions 4. Jcontact-us_html @ 315 262 00:01:20 16 56.258% 32.38% $0.00
5. [fservices html & 282 220 00:00:44 29 48.28% 16.67% 50.00
6. fabout/employment html & 175 158 00:01:29 40 70.00% 57.14% 50.00
7. /not-found html e 167 138 00:00:47 132 80.30% 77.84% 50,00
/services/web/mi is-web-
. 'Ssisr?“ﬁfnfi“‘"gb minneapolis-web-de & 125 100 00:00:42 24 83.33% 27.20% 50.00
9. /minnesota-web-design.html iE]] 107 [ 00:00:21 66 43.94% 47 .66% $0.00
10.  /minneapolis-web-design.html & 100 80 00:00:45 67 29.85% 41.00% 50.00
p 9
Show rows: : Goto: |4 1-100f 80 | < | > |
WWY © 2013 Google | Analytics Home | Terms of Service | Privacy Policy | Contact us | Send Feedback

m

Fi




Site Content > All Pages (Navigation Summary)

P

),"; 24 Pages - Google Analytics % \ \

€« = C @ nttps//www.google.com/analytics/web/?hl=en&pli=1#report/content-pages/a103989w121207p72749/%3F_u.date00%3D20100401%26_u.date01%3D20100430%26_rtabld% e &5 =

s

a mphlﬂ:mﬁg“muﬁdLn s —— Reporting Customization Admin Help

‘ Find reports & maore Pages Apr1, 2010 - Apr 30, 2010 ~
Pages are grouped by Page

MY STUFF ALL » PAGE:/contact-us.html =

Dashboards Advanced Segments Email Export ~ AddtoDashboard Shortcut EEEE

L[]
L]

=~ % of pageviews: 6.76%
Shortcuts

| xplorer  MNavigation Summary In-Page
Intelligence Events

Pageviews ¥ |¥S. Selecta metric Day Week Month
STANDARD REPORTS .
® Pageviews
0 Real-Time 5
1 Tuesday, April 20, 2010
J-' Audience = Pageviews: &
-»

=p Traffic Sources

il Content

Aprd Apris Apr22 Apr29
Overview -
~ Site Content Current Selection: Jcontact-us.html - Show rows:[10 [=]
All Pages
Content Drilldown Entrances Apr 1, 2010 - Apr 30, 2010: 5.08% — Exits Apr1, 2010 - Apr 30, 2010: 32.38%
Landing Pages Previous Pages Apr 1, 2010 - Apr 30, 2010: 94.92% = Next Pages Apr 1, 2010 - Apr 30, 2010: 67.62%
Exit Pages
> Site Speed Previous Page Path Pageviews % Pageviews Next Page Path Pageviews % Pageviews
* Site Search findex_html & 124 42.61% fabout_html @ 68 33.17%
» Events fabout_html il 62 21.31% findex_html @ 35 17.07%
* AdSense {portfolio/minneapalis-website-design html & 30 10.31% {portfolio/minneapalis-website-design_html (iE] 30 14.63%
Experiments Isenices.html @ 12 4.12% Isenices.html @ 2 1.71%
R fabout/employment_html & 9 3.09% fcontact-us/success_html @ 18 8.78% L
F ELeE E Iminneapolis-web-design_htm| & 6 2.06% feontact-us/driving-directions.html & 14 6.83%
minnesota-web-design_html & 6 2.06% fabout/testimonials_html @ 3 1.46%
WWwW Isemvicesfidentity-design.html e 6 2.06% [minneapolis-web-design.html & 3 1.46%
Isenicesiweh/minneannlis-wehsite-desion himl @@ 5 172% /minnesota-weh-desion html & 3 146% i




Site Search > Search Terms

===

/5 Search Terms - Google Ar X \ \

« - C fﬁ,https://’www.googIe.com[analﬁics{webl?hl:en&pli:l#repor‘tjcontent—site—search—search—terms,f’a3[}03?739w56364283p5?445622[%3F_u.date0[}%3D2013[}1[}1%26_u.date019{1§‘ CI =

Google Aﬂa|ytICS michael@plauditcom  Settings My Account  Sign out

ﬁ @ m:hd&:lmwc:m"[‘s'émULﬁdmm Reporting Customization Admin
‘ Find reports & more Search Terms Jan -1‘ 2013 -Apr 30‘ 2013 ~
MY STUFF Advanced Segments Customize Email Export ~ AddtoDashboard  Shortcut
E Dashboards e % of total unique searches: 100.00%
Shortcuts Explorer

Site Usage Goal Set1 Goal Set2 Goal Set 3 Goal Set4 Ecommerce
! Intelligence Events

Total Unigue Searches + WS, Select a metric Day Week Month ﬁ e..

STANDARD REPORTS .
@ Total Unigue Searches

) RealTime 4

m

i Audience
20
-’.p Traffic Sources
| |
Il Content
February 2013 March 2013 April 2013
Overview x
} Site Content Primary Dimension: Search Term  Site Search Category

» Site Speed Secondary dimension ~ | Sort Type: | Defaut - Q. | advanced |ﬁ E =

¥ Site Search

Total Unique Searches Results Pageviews | Search % Search Exits % Search Refinements Time after Search Search Depth
. Search Term
Cwerview ? ? ? ? ? ?
Usage = 01-
. 1,033 195 22.94% 18.26% 00:01:54 247
arch lerms . ) . _ Site Avg: 22.94% . ) Site Ava: 00:01:54 Site Avg: 247
% of Total: 100.00% (1,033) Site Awvg: 1.25 (0.00%) (0.00%) Site Avg: 18.26% (0.00%) (0.00%) (0.00%)
Pages
1. employment 39 1.3 513% 11.76% 00:01:32 162 —
* Events
b AdSense 2. Jobs 32 147 9.38% 23.40% 00:02:01 319
Experiments 3. careers 18 1.33 22.22% 16.67% 00:00:57 172
In-Page Analytics | 4 job 12 142 833% 1176% 00-01-58 250
F Conversions 5 career " 118 36.36% 23.08% 00:00:15 064

WWVW 6. cna 10 1.20 30.00% 50.00% 00:05:38 220
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WWW.PLAUDIT.COM

Google Analytics:

Visits = vs. Select a metric

® Visits
a0

40

Campaigns

®
Day Week Month o4 «%

Visits
226

% of Total: 12.74% (1,774}

Primary Dimension: Campaign  Source

Secondary dimension ~  Sort Type:

Campaign

1. M SnowmanContest

2. W Web-Design-Twin-Cities

Mar &

Pages/Visit
2.05

wg: 2.80 (-26.76%)

Medium  Source/Medium  Other

Default

Visits

B Banner-General-With-Local-and-Family

Local Geo Terms - Twin Cities (40mi)

Mar 15

-

Avg. Visit Duration

Mar 22

% MNew Visits

Mar 28

Bounce Rate

00:00:52 69.91% 57.08%
Site Avg: 00:01:47 (-51.10%) Site Avg: T7.11% (-9.34%) Site Avg: 47.46% (20.26%)
|Advanced Filter ON x el ==

El e Visits Contribution to total: | Visits El
98 17.53%
97 17.35%
29 519%
2 0.36%

CHARLES GOODMAN



Google Analytics: Campaigns

Visits v | vs. Selecta metric Day Week Month o4 «%
® Visits
80
40
~ W
Mar & Mar 15 Mar 22 Mar 28
-
Visits Pages/Visit Avg. Visit Duration % MNew Visits Bounce Rate
226 2.05 00:00:52 69.91% 57.08%
% of Total: 12.74% (1,774) Site Avg: 2.80 [-26.76%) Site Avg: 00:01:47 [-51.10%) Site Avg: T7.11% [-9.34%) Site Avg: 47.46% (20.26%)

Primary Dimension: Campaign Source  Medium  Source/Medium  Other =

Secondary dimension v SortType: | Default « |Advanoed Filter ON X | edit H e =

Campaign Vists =] ¥ wvisits Contribution to total: | Visits [ =]

1. W SnowmanContest 98 17.53% 17.35%

2. W Web-Design-Twin-Cities 97 17.35% 5.19%
17.52% L 0.36%

3. W Banner-General-With-Local-and-Family 29 519%

4. Local Geo Terms - Twin Cities (40mi) 2 0.36%

SourcelMedium Visits =] ¥ visits Contribution to total: | Visits [~
1. W EMS { email 94 95.92%

2. | twitter { social 4 4.08%

85.82%

WwWWw.PLAUDIT.COM =~ CHARLES GOODMAN



Google Analytics: Campaigns

Visits v | vs. Selecta metric Day Week Month o4 «%
® Visits
a0
40
| W
Mar 8 Mar 15 Mar 22 Mar 29
-
Visits Pages/Visit Avg. Visit Duration % MNew Visits Bounce Rate
226 2.05 00:00:52 69.91% 57.08%
% of Total: 12.74% (1,774) Site Avg: 2.80 (-26.76%) Site Avg: 00:01:47 (-51.10%) Site Avg: T7.11% (-9.34%) Site Avg: 47.46% (20.26%)

Primary Dimension: Campaign Source  Medium  Source/Medium  Other
Secondary dimension ~ | SortType: | Default + |M\'a"°ed Filter ON X |edit (B @ | Z |k |E| 0

Campaign
1. W SnowmanContest
2. W Web-Design-Twin-Cities
3. W Banner-General-With-Local-and-Family

4. Local Geo Terms - Twin Cities (40mi)

vists  [x] ¥ visits

98 17.53%
97 17.35%
29 5.19%

2 0.36%

Source/Medium

1. W EMS/email

2. | twitter { social

WWW.PLAUDIT.COM

CHARLES GOODMAN

Visits  [=] ¥
94
4

Visits

95.92%

4.08%

Campaign*®
Source*
Medium*
Content
Term

Contribution to total: | Visits | =]

85.82%




Google Analytics: Campaigns

Visits = vs. Select a metric

® Visits
80

40

Day Week Month

o %

W—.\

Campaign* - |dentify a specific product
promotion or strategic campaign.

nsion v * Default + ¢ | edit H G = % =
Campaign Visits E| + Visits Contribution to total: | Visits E|
1. W SnowmanContest 98 17.53%
2. W Web-Design-Twin-Cities 97 17.35%
3. W Banner-General-With-Local-and-Family 29 519%
4. Local Geo Terms - Twin Cities (40mi) 2 0.36%

Mar 28

Bounce Rate

57.08%

Avg: 47.46% (20.26%

58.57%

4.08%

Contribution to total: | Visits | =]

95.92%

WWW.PLAUDIT.COM = CHARLES GOODMAN




Google Analytics: Campaigns

Visits » vs. Select a metric

: o
Day Week Month o4 «%

® Visits
a0
40
Mar & Mar 15 Mar 22 Mar 28
Visits Pages/Visit Avg. Visit Duration % New Visits Bounce Rate
226 2.05 00:00:52 69.91% 57.08%

% of Total: 12.74% (1,774)

Primary Dimension: Campaign  Source

Secondary dimension ~ Sort Type:

Site Avg: 2.80 (-26.76%) Site Avg: 00:01:47 (-51.10%) Site Avg: T7.11% (-9.34%)

Medium  Source/Medium  Other =

Site Avg: 47.46% (20.26%)

Default

Campaign
1. W SnowmanContest
2. W Web-Design-Twin-Cities
3. W Banner-General-With-Local-and-Family

4. Local Geo Terms - Twin Cities (40mi)

Visits

Source* - Identify a search engine,
newsletter name, or other source.

Source/Medium visits  [+] ¥ Visits Contribution to total: | Visits
1. W EMS/email 94 95.92%
2. MW twitter / social 4 4.08%

WWW.PLAUDIT.COM =~ CHARLES GOODMAN

[=]




Google Analytics: Campaigns

Visits + | vs. Selecta metric Day Week Month o4 o%
® Visits
a0
40
Mar & Mar 15 Mar 22 Mar 28
>
Visits Pages/Visit Avg. Visit Duration % New Visits Bounce Rate
226 2.05 00:00:52 69.91% 57.08%
% of Total: 12.74% (1,774) Site Avg: 2.80 (-26.76%) Site Avg: 00:01:47 (-51.10%]) Site Avg: 77.11% (-9.24%) Site Avg: 47.46% (20.26%)

Primary Dimension: Campaign Source  Medium  Source/Medium  Other =

Secondary dimension ~ SortType: | Default

— ==Y Medium* - Identify a medium such as

1. M SnowmanContest 98

2. M Web-Design-Twin-Cities 97 email Or COSt_per_CI iCk.

3. W Banner-General-With-Local-and-Family

4. Local Geo Terms - Twin Cities (40mi)

Source/Medium visits  [+] ¥ Visits Contribution to total: | Visits [~]

1. W EMS/ email 94 95.92%

2. | twitter { social 4 4.08%

WWW.PLAUDIT.COM =~ CHARLES GOODMAN



Google Analytics: Campaigns

http://lwww.plaudit.com/index.html?utm_campaign=Local-Design&utm_source=TCBMag&utm_medium=cpc

A
plaudit

WWW.PLAUDIT.COM CHARLES GOODMAN DESIGN



Google Analytics: Campaigns

Campaign* - Identify a specific product B
promotion or strategic campaign. (=)

' http://lwww.plaudit.com/index.html?utm_campaign=Local-Design&utm_source=TCBMag&utm_medium=cpc

Y /"
Source* - |dentify a search engine, Medium* - Identify a medium
newsletter name, or other source. such as email or cost-per- click.

8
audit

WwWWw.PLAUDIT.COM =~ CHARLES GOODMAN p DESIGN
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Campaigns: Google URL Builder

/ 4 Tool_URL Builder - Analytic

L C' @ support.google.com/googleanalytics/bin/answer.py?hl=en-GB&answer=55578 n Yy DN A
ords Google Analytics URL Builder
ired Articles by Fill in the form information and click the Generate URL button below. If you're new to tagging links or this is
fics your first time using this tool, read How do | tag my links?
ssionals
. If your Google Analytics account has been linked to an active AdWords account, there's no need to tag your
= AdWords links - auto-tagging will do it for you automatically.
" Step 1. Enter the URL of your website.
s 1Q Website URL:

http:/fwww_plaudit.com/index_html
(e.g. hitpwww. urchin. com/download. htm/)

Step 2: Fill in the fields below. Campaign Source, Campaign Medium and Campaign Mame should always

be used.

Campaign Source: *  TCBMag (referrer: google, citysearch, newsletterd)
Campaign Medium: * cpc (marketing medium: cpc, banner, email)
Campaign Term: (identify the paid keywords)

Campaign Content: (use to differentiate ads)

Campaign Name™: Local-Design (product, promo code or slogan)

Step 3

Generate L.IF-‘.L] [Clear]

http:/fwww_plaudit_com/findex_html?utm_campaign=Local-Design&utm_source=TCBMag&utm_medium=cpc

WwWWw.PLAUDIT.COM =~ CHARLES GOODMAN




Uses

Common uses include:
* Google AdWords
* Banners

* Emalil marketing, and other online
systems

* Offline marketing (e.g. mailers)

A

plaudit

WwWWw.PLAUDIT.COM =~ CHARLES GOODMAN DESIGN
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On a Brochure

* Short Vanity URL
* QR Code
* Track Separately

plaudit

D E S

Ready for
Results?

Start connecting with
your audience today.

* Web Design
* Internet Marketing

+ Brand Development
* Printed Media

C http://www.plaud i _'-;,..,muex htrﬁl?ljtm _source=event&utm_medium=short-url&utm_campaign=event

' http://lwww.plauditdesign.com/index.html?utm_source=event&utm_medium=qr-code&utm_campaign=event



Measure Traffic
Quality

A

plaudit
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Value? Pages/Visit

(olE
| M Al Traffic - Google Analytic » |
<« cC g8 https://www.google.com/analytics/web/?pli=1#report/trafficsources-all-traffic/al03989w121207p72749/%3Fexplorer-table-tableMo C» 'ik N
Visits + | vs. Selecta metric Day Week Month o4 o%
® Visits
120
%o
Mar 22 Mar 2% Aprs
-
Visits Pages/Visit Avg. Visit Duration % New Visits Bounce Rate
1,684 2.67 00:01:36 76.54% 49.64%
% of Total: 97.51% (1,727} Site Avg: 2.70 (-0.96%) Site Avg: 00:01:38 (-1.73%) Site Avg: T6.78% (-0.31%) Site Awg: 49.39% (0.51%)

Primary Dimension: Source/Medium  Scurce  Medium  Other

PlotRows  Secondary dimension ~ SOrtType: | Default | Advanced Filter ON X et H @ I ®
Source/Medium Visits Pages/Visit Avg. Visit Duration % New Visits Bounce Rate

= 1. google { organic 497 4’32_8[] 00:01:39 83.90% 43.46%

[ 2. (direct) / (none) 347 251 00:01:42 67.15% 55.33%
[l 3. google / cpc 302 3.06 00:01:43 77.48% 46.69% | |
[[] 4. adCenter/ cpc 103 2.65 00:01:11 92.23% 42.72% [
[l 5. EMS / email 90 1.38 00:00:40 38.89% 77.78%

= 6. google.com / referral 37 1.49 00:00:40 100.00% 64.86%
[l 7. TCBMag / cpc 32 2.06 00:00:43 93.75% 65.62%

] 8. bing / organic 17 3.59 00:02:20 76.47% 41.18%
[l 9. plauditdesign-web / feed 16 7.69 00:03:42 100.00% 6.25%

[[1  10. twincitiestechpulse.com / referral 10 3.00 00:04:03 80.00% 40.00%

Show rows: Goto: | 1 1-100f113 | € >

This report was generated on 413/12 at 9:24 AM - Refresh Report

© 2012 Google | Analytics Home | Terms of Service | Privacy Policy | Contact us | Send Feedback |
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Value? Bounce Rate

Visits + | v5. Select a metric

Day Vieek Month @54 o%

® Visits
120
%o
Mar 22 Mar 2% Aprs
Visits Pages/Visit Avg. Visit Duration % New Visits Bounce Rate
1,684 2.67 00:01:36 76.54% 49.64%
% of Total: 97.51% (1,727) Site Avg: 2.70 (-0.96%) Site Avg: 00:01:38 (-1.73%) Site Avg: TE.78% (-0.31%) Site Avg: 49.39% [0.51%)
Primary Dimension: Source/Medium  Scurce  Medium  Other
PlotRows  Secondary dimension ~ SOrtType: | Default Advanced Filter ON X et H @ I ®
Source/Medium Visits + Pages/Visit Avg. Visit Duration % New Visits N Bounce Rate »
= 1. google { organic 497 2.80 00:01:39 83.90% 437_‘4’-;5%
[ 2. (direct) / (none) a7 2.5 00:01:42 67.15% 55.33%
[l 3. google / cpc 302 3.06 00:01:43 T7.48% 46.69%
[[] 4. adCenter/ cpc 103 2.65 00:01:1 92.23% 42.72%
[l 5  EMS /[ email 90 1.38 00:00:40 36.89% T7.78%
= 6. google.com / referral 37 1.49 00:00:40 100.00% 64.86%
[l 7. TCBMag / cpc 32 2.06 00:00:43 93.75% 65.62%
] 8. bing/ organic 17 3.89 00:02:20 76.47% 41.18%
[l 9. plauditdesign-web / feed 16 7.69 00:03:42 100.00% 6.25%
[[1  10. twincitiestechpulse.com / referral 10 3.00 00:04:03 80.00% 40.00%

Show rows: Goto: | 1 1-100f113 | € >

This report was generated on 413/12 at 9:24 AM - Refresh Report

© 2012 Google | Analytics Home | Terms of Service | Privacy Policy | Contact us | Send Feedback

(olE
| M Al Traffic - Google Analytic » |
L C' | 8 nttps:;//www.google.com/analytics/web/7pli=1#report/trafficsources-all-traffic/a103989w121207p72749/%3Fexplorer-table-tableMo o LN X
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Value? Avg. Visit Duration

&

120

| M Al Traffic - Google Analytic » |

ol e

C' | 8 nttps:;//www.google.com/analytics/web/7pli=1#report/trafficsources-all-traffic/a103989w121207p72749/%3Fexplorer-table-tableMo o LN X

® Visits

Visits + | v5. Select a metric

Day Vieek Month @54 o%

T i i e R |

0%

Plot Rows

10

f Total: 97.51% (1,727)

Mar 22

Visits Pages/Visit

1,684

Primary Dimension: Source/Medium  Scurce  Medium

Secondary dimension - Sort Type:

Source/Medium

google { organic
(direct) / (none)

google { cpec

adCenter / cpc

EMS / email
google_com / referral
TCBMag / cpe

bing / organic
plauditdesign-web / feed

twincitiestechpulse.com / referral

Site Avg: 2.70 (-0.96%)

Mar 28

Avg. Visit Duration

-

00:01:36

Site Avg: 00:01:38 {-1.73%)

Visits

+

497

47

302

103

37

32

17

16

10

Aprs

% New Visits

76.54%

Site Avg: 76.78% (-0.31%)

Advanced Filter ON x
Pages/Visit Avg. Visit Duration
2.80 [][];[;:39
2.5 00:01:42
3.06 00:01:43
2.65 00:01:1
1.38 00:00:40
1.49 00:00:40
2.06 00:00:43
3.89 00:02:20
7.69 00:03:42
3.00 00:04:03

Bounce Rate

49.64%
Site Avg: 49.39% (0.51%)
edit |BH @ = |t
% New Visits Bounce Rate
83.90% 43.46%
67.15% 55.33%
77.48% 46.69%
92.23% 42.72%
38.89% T7.78%
100.00% 64.86%
93.75% 65.62%
76.47% 41.18%
100.00% 6.25%
80.00% 40.00%

Show rows: Goto: | 1 1-100f113 | € >

This report was generated on 413/12 at 9:24 AM - Refresh Report

© 2012 Google | Analytics Home | Terms of Service | Privacy Policy | Contact us | Send Feedback
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Value? % New Visits

(olE
| M Al Traffic - Google Analytic » |
<« cC g8 https://www.google.com/analytics/web/?pli=1#report/trafficsources-all-traffic/al03989w121207p72749/%3Fexplorer-table-tableMo C» 'ik N
Visits + | vs. Selecta metric Day Week Month o4 o%
® Visits
120
%o
Mar 22 Mar 2% Aprs
-
Visits Pages/Visit Avg. Visit Duration % New Visits Bounce Rate
1,684 2.67 00:01:36 76.54% 49.64%
% of Total: 97.51% (1,727} Site Avg: 2.70 (-0.96%) Site Avg: 00:01:38 (-1.73%) Site Avg: T6.78% (-0.31%) Site Awg: 49.39% (0.51%)

Primary Dimension: Source/Medium  Scurce  Medium  Other

PlotRows  Secondary dimension ~ SOrtType: | Default Advanced Filter ON X et H @ I ®
Source/Medium Visits ¥ Pages/Visit Avg. Visit Duration % New Visits Bounce Rate

= 1. google { organic 497 2.80 00:01:39 83?9;1% 43.46%

[ 2. (direct) / (none) 347 251 00:01:42 67.15% 55.33%
[l 3. google / cpc 302 3.06 00:01:43 77.48% 46.69% | |
[[] 4. adCenter/ cpc 103 2.65 00:01:11 92.23% 42.72% [
[l 5. EMS / email 90 1.38 00:00:40 38.89% 77.78%

= 6. google.com / referral 37 1.49 00:00:40 100.00% 64.86%
[l 7. TCBMag / cpc 32 2.06 00:00:43 93.75% 65.62%

] 8. bing / organic 17 3.59 00:02:20 76.47% 41.18%
[l 9. plauditdesign-web / feed 16 7.69 00:03:42 100.00% 6.25%

[[1  10. twincitiestechpulse.com / referral 10 3.00 00:04:03 80.00% 40.00%

Show rows: Goto: | 1 1-100f113 | € >

This report was generated on 413/12 at 9:24 AM - Refresh Report

© 2012 Google | Analytics Home | Terms of Service | Privacy Policy | Contact us | Send Feedback |
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Value? Goals

@ Contact Us | Dominium

€« C' O www.dominiumapartments.com/contact-apartments.htm

CALL FOR MORE INFORMATION (7 63) 354-5500

DOMINIUM

Contact Us e
Let us know your thoughts. 2905 Northwest Bivd  Phone: [763) 354-5500

Suite 150 Fax: (763) 35

For more information on one of our properties, please  Pymeuth, MN 55441 commentsE@dominiuminc.com

Vendor Inquiry

select the community from the list below.

* marks required fields

Where should we direct this contact? *

Name *
Email * El
Comments
Phone *
Address *
s s

ontact Us

W4

LYY W

laudit
WWW.PLAUDIT.COM CHARLES GOODMAN p DESI GN



Goals: All Traffic

/ BB Al Traffic - Google Analytic * |

el

]
f

€« cC |3 https://www.google.com/analytics/web/?pli=1#report/trafficsources-all-traffic/al03989w121207p72749/%3F _advseg?%3D%26 AL N
All Traffic Mar 1, 2012 -Mar 31, 2012
Advanced Segments Email BETA  Export ~  Add to Dashboard
e 100.00% of total visits

Explorer
Site Us Goal Set 1 Ecophmerce
Visits v V5. Selecta metric Day Week Month o4 o%
® Visits
140
140,
Mar 8 Mar 15 Mar 22 Mar 2%
Visits Pages/Visit Avg. Wisit Duration % Mew Visits Bounce Rate
1,759 277 00:01:46 77.26% 47.75%
% of Total: 99.15% (1,774 Site Avg: 2.80 {-1.18%) Site Avg: 00:01:47 {-0.87%] Site Avg: T7.11% (0.19%) Site Avg: 47.46% (0.61%)
Primary Dimension: Source/Medium  Scurce  Medium  Other
PlotRows  Secondary dimension ~ SOrType: | Default ~ Advanced Filter ON X edit H @ = FE|E 0
Source/Medium Visits 4 PagesiVisit Avg. Visit Duration % New Visits Bounce Rate
= 1. google / organic 527 275 00:01:18 83.49% 44 40%
= 2. (direct) / (none) 344 2.57 00:02:44 62.79% 51.74%
= 3. google / cpc 304 3.46 00:01:43 80.92% 45.72%
= 4. adCenter / cpc 110 2.56 00:00:54 90.91% 39.09%
= 5. EMS / email 94 1.32 00:01:01 41.49% 75.53%
= 6. google.com / referral 39 1.69 00:01:21 100.00% 64.10%

WWW.PLAUDIT.COM

CHARLES GOODMAN




Goals: All Traffic

/ BB All Traffic - Google Analytic » |

=)=

=

All Traffic

Advanced Segments Email BETA  Export =

e 100.00% of total visits
Explorer

Site Usage Goal Set1 Ecommerce

Visits + | v5. Select a metric

Add to Dashboard

C' | @ https//www.google.com/analytics/web/?pli=1#report/trafficsources-all-traffic/a103989w121207p72749/%3F _advseg%3D%26 ¢t vg | L N

Mar 1, 2012 - Mar 31, 2012

®
Day Vieek Month o4 «%

® Visits
140
10,
Mar & Mar 15 Mar 22 Mar 28
Corffg?sl.ion Per Visit Goal Submitted Contact Form (old) Contact Form Submitted Clicked Email Address: Sales Clicked Email Address: Any
Visits Rate Value (Goal1 Conversion Rate) (Goal2 Conversion Rate) (Goal3 Conversion Rate) (Goal4 Conversion Rate)
1,759 $63.3
% of Total Site Avg 0.00% 1.36% 0.40% 0.57%
99.15% §62.85 Site Avg: 0.00% [0.00%] Site Avg: 1.35% [0.85%] Site Avg: 0.39% (0.85%) Site Avg: 0.56% [0.85%]
(1,774} (0.85%)
Primary Dimension: Source/Medium  Scurce  Medium  Other
Plot Rows | Secondary dimension -  SoitTypel | Default - Advanced Filter ON X | edit H e S % =&
Submitted Contact Form Clicked Email Céﬁ'::’
Goal . Contact Form Submitted Address: Sales .
Source/Medium Visits J  Conversion Per Visit Goal (old) (Goalt (Goal2 (Goal3 Address:
Value N N N Any (Goald
Rate Conversion Conversion Conversion Conversion
Rate} Rate} Rate) Rate)
= 1. google / organic 52T 2.66% $62.62 0.00% 1.33% 0.57% 0.76%
I 2. (direct) / (none) 344 1.74% $52.33 0.00% 1.16% 0.00% 0.58%

WWW.PLAUDIT.COM

CHARLES GOODMAN




Goals: All Traffic

s [E=RE] >
| M Al Traffic - Google Analytic » |
&« C' | & https//www.google.com/analytics/web/?pli=1#report/trafficsources-all-traffic/al03989w121207p72749/%3F __advseq%3D%26 % [n N
_"w - H L | N
Mar 8 Mar 15 Mar 22 Mar 2%

Corffgrasl.ion Per Visit Goal Submitted Contact Form (old) Contact Form Submitted Clicked Email Address: Sales Clicked Email Address: Any
Visits Rate Value {(Goal1 Conversion Rate) (Goal2 Conversion Rate) (Goal3 Conversion Rate) (Goald Conversion Rate)

1,759 2.33% $63.39
Avg Site Avg 0.00% 1.36% 0.40% 0.57%

% of Total Sit
99.15% 231% §62.85 Site Avg: 0.00% (0.00%) Site Avg: 1.35% (0.85%) Site Avg: 0.39% (0.85%) Site Avg: 0.56% [0.85%)
{1,774} {D.85%) {0.85%)

Primary Dimension: Source/Medium  Scurce  Medium  Other

PlotRows = Secondary dimension - SortType:  Default ~ | Advanced Filter ON ¥ | edit H ® = | E| £ |60

Submitted Contac‘t_ Form Clicked Email Céﬁ'::’
Source/Medium visits COIE':‘:;@ :,Lt??__;::r 5""36'23':‘2‘-?*’ Addrg;;: l:ak;s :;d‘r{i::;
Rate = = Co;::;snn Co;av:?r)snn Co;av:?r,snn Conversion

Rate)

= 1. google / organic 527 2.66% $62.62 0.00% 1.33% 0.57% 0.76%
[ 2 (direct) / (none) 344 1.74% $52.33 0.00% 1.16% 0.00% 0.58%
= 3. google / cpc 304 2.63% 11842 0.00% 2.63% 0.00% 0.00%
[[1 4. adCenter/cpc 110 0.91% 5409 0.00% 0.91% 0.00% 0.00%
= 5  EMS/ email 94 0.00% $0.00 0.00% 0.00% 0.00% 0.00%
= 6. google.com { referral 39 0.00% 50.00 0.00% 0.00% 0.00% 0.00%
= 7. TCBMag / cpc 28 0.00% $0.00 0.00% 0.00% 0.00% 0.00%
[} 8. cssbased.com / referral 15 0.00% $0.00 0.00% 0.00% 0.00% 0.00%
= 9. plauditdesign-web / feed 13 0.00% §0.00 0.00% 0.00% 0.00% 0.00%
[E] 10. bing / organic 14 0.00% $0.00 0.00% 0.00% 0.00% 0.00%

Show rows: | 10 E| Gntn:’1_1-1ﬂnf115 <>
This report was generated on 4/16/12 at 1:13 PM - Refresh Report

© 2012 Google | Analytics Home | Terms of Senvice | Privacy Policy | Contact us | Send Feedback
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Multi-Channel Funnels > Top Conversion Paths

==

ﬁ Top Conversion Paths - Gor = \

€« C' | @ https;//www.google.com/analytics/web/?pli=1#report/bf-top-conversion-paths/a103989w121207p72749/%3F _advseg%3D%26_date00%3020120101%26_dz c» Ty | LA N

Top Conversion Paths Jan 1, 2012 -Mar 31, 2012 ~
Conversion Segments Export =
Type:

Conversion: Path Length:

2 or more - ) All  AdWords

,7 21.49% oftotal conversions

Explorer

Conversions

Conversions ~ VS, 3Select a metric

@ Conversions

4
= - Feb 2012 Mar 2012
Conversions Conversion Value
26 $78,000.00
% of Total: 21.49% (121) % of Total: 22 36% (S348,999.98)
Primary Dimension: Basic Channel Grouping Paq Source/Medium Path )50u rce Path Medium Path  Other = Channel Groupings ~
Secondary dimension ) Q,  advanced BH O =S
Source/Medium Path Conversions ¥ Conversion Value
1| googlescpe | (direct) I (none) | 3 $13,500.00
2 l google / cpc > [ google.‘organic] 3 §5,000.00
3. l designfirmz.com / referral > [ (dired).‘(none)] 2 $500.00
4| hotirog.com /referral - | (direct)/ (none) | 2 $500.00
5. l google f cpc > [ google.‘cpc] 1 §4,500.00
6. | nnnnle { rne \ | annnla { roe \ | nnnnln!nm:nir“ 1 $4.5UU-UU N




BT

ﬁ Top Conversion Paths - Goo = \

L C | 8 nttps;//www.google.com/analytics/web/?pli=1#report/bf-top-conversion-paths/al03989w121207p72749/%3F_advseg%3D%26_date00%3020120101%26_d: i Wb N
Top Conversion Paths Jan 1, 2012 -Mar 31, 2012 ~

Conversion Segments Export ~

Conversion: Path Length: Type:

All ~ 2 or more v All AdWords

w 21.49% oftotal conversions

Explorer

Conversions

Conversions - | V5. Selecta metric

@ Conversions

4
I - Feb 2012 Mar 2012
-
Conversions Conversion Value
26 $78,000.00
% of Total: 21.49% (121) % of Total: 22.25% (§348,999.98)
F‘rimaDi Si07; icChanneI Grouping Path  Source/Medium Path  Source Path  Medium Path  Other = Channel Groupings ~
) ourceﬂd‘édium Path Conversions € Conversion Value

T | googlesepc | (direct)/ (none) | 3 $13,500.00
2 [ google / cpc > [ googleforganic] 3 $5,000.00
3. [ designfirmz.com / referral > [(dired).‘(none)] 2 £500.00
4| hotfrog.com  referral > | (direct}/ (none) | 2 $500.00
5. l google / cpc > [ google.‘cpc] 1 $4,500.00
6. | annnla [ rne \ | nnnnla { rAe \ | m\nnlnlnrm:nir“ 1 M.SUU.UU g




ol

,.“'. ﬁ Top Conversion Paths - Gor * \

C' | B nttps;//www.google.com/analytics/web/?pli=1#report/bf-top-conversion-paths/a103989w121207p72749/%3F _advseg%3D%26_date00%3D20120101%26_dz i 97 0 X

CMaa A A an N AN AA ‘

Feb 2012 Mar 2012
-
Conversions Conversion Value
12 $45,500.00
% of Total: 9.92% (121} % of Total: 13.04% (5348,999 98)

guping Path  Source/Medium Path  Source Path  Medium Path  Other = Channel Groupings ~

Advanced Filter ON X | edit B @ =
- . |
Containing -~ | cpc ’Q
Apply | cancel

SourcelMedium Path Keyward Path Conversions J  Conversion Value L

1 [ google / cpc > [ google forganic I [website development > [ (not provided)] 2 $500.00

2 [ google / cpc > [ google.‘cpc] [+weh+de5igner5 > [weh designer ] 1 $4,500.00

3 [ google / cpe > [ google / cpc > [ google f organic | [weh design > [weh design > [ internet marketing firm minnesota | 1 $4,500.00

4. [ google / cpe > [ (dired}.‘(none)] [weh development minneapolis > unavailable 1 $4,500.00

5 [ google / cpc > [ (dired}.‘(none)] [weh designer > | unavailable 1 $4,500.00
B. [ google / cpe > [ (dired).‘(none)] [somesite.com::Elusiness Pages, Top center > unavailable 1 54,500.00 —

7. [ google / cpc > [ google forganic I [website designers > [ creative website designers I 1 $4,500.00

8. [{dired).‘(none) > [(dired).‘(none) > [ (direct})/ (none) > unavailable unavailable unavailable [{not provided) 1 $4,500.00

[ google / organic > [ MPR / cpc > [(dired).‘{none} > [{dired).‘(none) > unavailable unavailable unavailable unavailable

[{dired].‘(none] > [(dired).‘(none] > [ (direct)/ (none) > unavailable unavailable unavailable unavailable




,.“'. ﬁ Top Conversion Paths - Gor * \

ol

C' | B nttps;//www.google.com/analytics/web/?pli=1#report/bf-top-conversion-paths/a103989w121207p72749

CMaa A A A AN

%3F_.advseg%30D%26_datel

AN AA

7%63D2012010

%26 .d:cn T7| O8] N

-

Feb 2012

Conversions

12

% of Total: B.92% (121)

Mar 2012

-

Conversion Value

$45,500.00

% of Total: 13.04% (5343,595.58)

Primary Dimension: Basic Channel Grouping Path  Source/Medium Path  Source Path  Medium Path  Other ~ Channel Groupings ~
Secondary dimension: Keyword Path « Advanced Filter ON X | edit H e =
Include - Source/Medium Path - Containing - cpc
and
1 + Add a dimension or metric ~
Apply | cancel
SourceMedium Path Keyword Path Conversions o Conversion Value B
[ google / cpc > [ google forganic I lwebsite development > [ (not provided)] 2 $500.00
2 [ google / cpc [ google.‘cpc] [+weh +designers [weh designer 1 $4,500.00
[ google / cpe > [ google / cpc > [ googleforganiD [weh design > [weh design > [ internet marketing firm minne@ 1 54,500.00
= — R < - — : P
4. [ googlefcpc> [ (dired}.‘(none)] [weh development minneapolis > unavailable 1 $4,500.00
5 [ google / cpc > [ (dired}.‘(none)] [wen designer > | unavailable 1 $4,500.00
6. [ google / cpc > [ (dired).‘(none)] lsomesite.com::Elusiness Pages, Top center > unavailable 1 5450000 —
7. [ google / cpc > [ google forganic I lwebsite designers > [ creative website designers I 1 $4,500.00
8. [{dired).‘(none) > [(dired).‘(none) > [ (direct})/ (none) > unavailable unavailable unavailable [{not provided) 1 $4,500.00
[ google / organic > [ MPR ! cpc > [{dired).‘{none} > [{dired).‘(none) > unavailable unavailable unavailable unavailable
unavailable unavailable unavailable unavailable

[{dired]!(none] > [(dired)!(none) > [ (direct) / (none) >




Visitor Flow with Advanced Segmenting

n Visitors Flow - Google Anal, = \

- c @https:;’;’www.g00gIe.com;’analy‘tics;’web;’?pli:l#reportfvisitors—flow[alDSQ89w12120?p?2?49[%3F_.advseg%3Dbuiltin1%26_.date00%3D20120101%26_.date01%3D20120331%26_.pathLen%3D2(‘_l;ﬂf w2

Google Analytics

http:ifwnner. PlauditDesign.com - hitp. ..

Oldversion michael@plauditcom Settings My Account

www.PlauditDesign.com [DEF... ~ Standard Reporting Custom Reporting Admin
Visitors Flow All Visits Connections: ———————— Jan 1‘ 2012 -Mar 31‘ 2012 ~
8 = Starting pages 1st Interaction 2nd Interaction 3rd Interaction
i 5.5K Visits 2.92K Drop Offs 257K Visits 843 Drop Offs 1.71K Visits 518 Drop Offs 1.09K Visits 285 Drop Offs
(A ’ I!index.html h | Iminneapoli...folio.html
) _) Iminneapoli...folio.html [ 329 239 |
) 883
+ google [ organic
7 - Y tdesign-services.html
1.66K » Idesign-services.html| ) 9 ' |
B 214 138
Icontact-we...polis.html B - * fweb-design...mpany.htmi
= 36 7 /minneapoli...folio.html I 108
findex.html 172
: 4.21K . . ; ~Icontact-we...polis.ntml |
=J Idesign-services.html “hweb-design...mpany-htm{ 80
(direct) / (none) =347 134
1.16K | ~ findex.html |
I . “ Jcontact-we...polis.html | 75
Iweb-design...mpany.htm 110
312 1 (+72 more pages)
1449 Y
(+80 more pages)
google I cpc fweb-design...stimonials i I753
1.01K (2

adCenter [ cpc
365 -

MPRfcpc -
111

(other)
1.19K

* Iminneapoli...folio.html i
11

* Iminnesota-._.esign-html |
85

~ Iminneapoli...esign.html ¥
7

~ Iportfolio ]
73

(+93 more pages)
913

{+75 more pages) I
2 543

This report was generated on 4/16/2 at 3:07 PM - Refresh Report
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In-Page Analytics

T

/ ﬁ In-Page Analytics - Google = \

<« C | B hitps://www.google.com/analytics/web/?pli=1#report/inpage/al03989w121207p72749/%3F _advseg%3Duser2134176997%26_date00%3020120101%26_date01%3020120331%26_pathLen%: c» v | LA N

In-Page Analytics Jan 1, 2012-Mar 31, 2012 ~

Advanced Segments Add to Dashboard SREE

- Goal Completion = 0 3.46% of total pageviews

In-Page

Clicks + |with more than: g.00% - nshawoolor J
~ E &= Contact UWay (651) 646-0696

-
=
| »

m * Request a Free Meeting

p Dmlcln Home Portfolio  Services  AboutUs  Contact Us e '

Website for

Bay West

Plaudit Design created a new
website that educates users about
B Bay West's environmental
remediation and munitions
response capabilities and provides
easy access 1o Bay West's services.

m

SnoL

| » View Project Details | or Contact Mow

S

Web Design Samples "CJES could not be more
— satisfied with the professionalism
and expertise shown by Plaudit
Design. There was never a step
I More work in the entire process where |
wasn't fully informed of what was

© 2012 Google | Analytics Home | Terms of Semvice | Privacy Policy | Contact us | Send Feedback




Events: Measuring Interaction

=
j.’f @ Conference Schedule for Tv = \ .
€« C'  © www.twincitiestechpulse.com/schedule html R AR 8

Highlight sessions by topic:

Full Schedule

8:00 am - 8:30 am

Reagistration
Upper level of the River Centre - near skyway
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Investigate the strategies and resources available

to keep your computing infrastructure humming.
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improve your marketing efforts both online and
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